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ABSTRAK 
Harini, Tri. 2017. “Penggunaan Online Travel Agent terhadap Tingkat Hunian Kamar pada 
Kusuma Sahid Prince Hotel Solo”. Tugas Akhir, Jurusan Manajemen Pemasaran, Fakultas 
Ekonomi dan Bisnis, Universitas Sebelas Maret. Pembimbing : Ahmad Mujahid, S.E, M.Sc 
Kata Kunci : Online Travel Agent. 
Online Travel Agent merupakan perusahaan yang khusus menjual jasa penyelenggara 
perjalanan wisata, termasuk pemesanan tiket transportasi,  tiket wisata, mauun tiket tempat 
singgah yang berbasis Online. Di Kusuma Sahid Prince Hotel beberapa tahun terakhir dan 
sampai sekarang menggunakan /memasarkan produknya berupa kamar melaui Online Travel 
Agent. Penelitian ini bertujuan untuk mengetahui tingkat hunian kamar setelah menggunakan 
Online Travel Agent. 
Teknik pengumpulan data dengan cara observasi langsung ke Kusuma Sahid Prince 
Hotel, dan melakukan wawancara kepada pegawai bagian Sales & Marketing Departement 
dan Front Office Departement, mengumpulkan data yang diperoleh dari Hotel dengan teknik 
dokumentasi. Metode Analisis yang digunakan adalah metode deskriptif. 
Hasil penelitian ini menunjukkan bahwa penggunaan Online Travel Agent 
meningkatkan hunian kamar pada Kusuma Sahid Prince Hotel walaupun tidak terlalu 
signifikan. Akan tetapi setelah penggunaan Online Travel Agent, Kusuma Sahid Prince Hotel 
dapat kembali bersaing dengan kompetitor nya yang mayoritas Hotel baru dan modern. 
Berdasarkan hasil penelitian dapat diambil kesimpulan bahwa ada pengaruh antara 
penggunaan Online Travel Agent terhadap tingkat hunian kamar pada Kusuma Sahid Prince 
Hotel. Pemasaran tersebut perlu dipertahankan dan ditingkatkan agar hunian kamar semakin 
meningkat dengan memperhatikan apa yang diinginkan pengunjung melalui situs di semua 
Online Travel Agent. 
 
 
 
 
 
 
 
 
 
 
 
ABSTRACT 
Harini, Tri. 2017. “Usage of Online Travel Agent toward Room Occupancy Rate at Kusuma 
Sahid Prince Hotel Solo”. Thesis, Departement of Marketing Management, Faculty of 
Economics and Business, State Sebelas Maret University. Mentor : Ahmad Mujahid, 
S.E,M.Sc. 
 
Key Word : Online Travel Agent 
 
 Online Travel Agent is a company that specializes in selling travel organizers, 
including booking transportation tickets, tour tickets, willing to place a ticket based on 
Online. In KusumaSahid Prince Hotel last few years and until now using / marketing its 
products in the form of a room through Online Travel Agent. This study aims to determine 
the level of occupancy of the room after using Online Travel Agent. 
 Technique of collecting data by direct observation to KusumaSahid Prince Hotel, 
and doing interview to employees of Sales & Marketing Department and Front Office 
Department, collecting data obtained from Hotel with documentation technique. Analysis 
method used is descriptive method. 
 The results of this study indicate that the usege of Online Travel Agent increase the 
occupancy of rooms at KusumaSahid Prince Hotel although not too significant. However, 
after the use of Online Travel Agent, KusumaSahid Prince Hotel can return to compete with 
its competitors are the majority of new and modern hotels. 
 Based on the results of research can be concluded that there is influence between 
the use of Online Travel Agent to the occupancy rate of the room at KusumaSahid Prince 
Hotel. The marketing needs to be maintained and improved in order to increase the 
occupancy of the room by paying attention to what visitors want through the site at all Online 
Travel Agent. 
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